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ABSTRAK

A family business is a business managed by family members. Family
businesses are often passed on to other family members to continue the
business that has been built. However, to continue this business,
entrepreneurship education, and a supportive family environment are
also needed. Because entrepreneurial education and family
environment usually influence the knowledge, skills, and how
successors manage the family business. Therefore, this research aims
to find out a picture of entrepreneurship education and the family
environment on interest in continuing the family business. The object
of this research is students at Universitas Pendidikan Indonesia
Kampus Tasikmalaya, who own a family business. This research uses
quantitative methods with a descriptive verification approach. The data
collection technique in this research used simple random sampling
with a population of 500 Universitas Pendidikan Indonesia Kampus
Tasikmalaya students and a research sample of 30 samples. The results
of this study indicate that there is no effect of entrepreneurship
education on interest in continuing the family business, as well as the
influence of the family environment on interest in continuing the
family business. This research is expected to generate insight into the
importance of entrepreneurship education and the family environment
to maintain the continuity of the family business. And entrepreneurship
education can also foster the values of an entrepreneur.

Kata Kkunci: Entrepreneurship Education; Family Environment;
Interest; Familly Business

INTRODUCTION

Family businesses are one of the businesses that have not
gone unnoticed in the world of entrepreneurshep, as they are
majority-owned and managed by family members. The
general concept of a family business is one whose main
ownership and control is owned by the family, where two or
morve family members are divectly involved in the business.
[1]. Based on a survey conducted by Price Waterhouse
Copper in 2014, it was stated that 95% of Indonesian
compantes arve family businesses. This shows that family
businesses have a significant influence on the economy in
Indonesia. [2]. According to (Wahjono, 2018), The
characteristics of family companies include the presence of
Sfamily members in the company's top leadership structure;
there is powerful family control; the family owning 30% or
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morve of the company's shares; the founders and successors of
the company come from the family. [3]. However, a family
business does not just aim to make a profit; the successor
can maintain the values and traditions inherited from the
previous genervation. In a survey conducted by Daya Qarsa
in 2022, it was stated that as many as 70 percent of family
compantes in Indonesia could not survive until the second
generation [4]. From the survey results, the importance of
the next generation can adapt from the family values
adopted and applied to the demands of today. Continuing
the family business requives intevest from the next
generation, and growing interest requives the desive that the
business is valuable and part of the family.

36

Family businesses can fail or not grow because they have
various problems both internal and external.. One of the
problems s the lack of interest of children to continue the
Jamily business. This is reinforced by (Morais et al., 2017)
that the role of social pressure on the successor's interest in
taking over the family business is related to attitudes,
norms, and behaviorval control that identify the successor's
perception of the ability to take over the famzily business.[J].
According to (slameto, 2023), interest is the emergence of a
sense of liking for the connection of an activity without any
coercion from any party.[6]. Successors to family businesses
often have different interests from their parents. Interest has
a significant role in the success of a business. Without this,
the effort and dedication given will not be the same as the
next generation of interest pioneers who will take over from
the previous generation about how resources are provided,
namely in the form of training or entrepreneurship
education.

According to Basrowt (2016: 40), "interest in continuing the
Samily business s influenced by several factors, namely:
encouragement from parents, encouragement from teachers,
the availability of infrastructure and facilities or facilities,
as well as environmental conditions and entrepreneurship
education.” [7]. From here, the role of entrepreneurship
education becomes essential as one of the ways to foster
childven's intervest in continuing the family business so that
the business continues. Embedding entrepreneurshep
education in the family environment can be done with a
habituation process when children grow and develop.
Entrepreneurship education is a learning that is used forthe
long term, so it is essential to start and be taught in theR A AR
world of education, from elementary level to college. Thisy ] 4 No.1
will help form competent future entrepreneurs.

In the era of globalization, entrepreneurship education has
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become an exciting and famous center of attention
worldwide. This comes from increasing everyone's
awareness of the importance of the entrepreneurial spirit.
Entrepreneurship education can shape a student's mindset,
attitudes, behavior, and encourage them to choose
entrepreneurship as a divected career choice.[8]. Therefore,
it could create successful entrepreneurs.[9]. Thus, parents
should be able to guide their children to become
entrepreneurial successors of the famzly business so that they
always become the next generation who can continue the
Jfamily business based on entrepreneurship education.

In addition to entrepreneurship education, the family
environment also greatly impacts the interest in continuing
the family business. When children grow up in an
environment where entrepreneurial values are nurtured and
valued, they are more likely to see the famzily business as an
attractive and viable option to pursue. The family
environment is the first and foremost environment that
influences the development and behavior of children. In the
Jamily environment, children receive attention and affection
from parents, encouragement, advice, examples, and
satisfaction of parvents' economic needs so that children can
develop all their potential for their future development. In
addition, the family will instill the values of the standard of
living, and in the end, the child will use it to develop his
personality and hopes for the future. ""The first environment
that has a greater influence on children" is the family
environment.[10]. Children learn all basic skills, both
soctal and intellectual, from family members (father,
mother, and siblings).

In the family environment, parents have an important role
in their children's future, so that it can indirectly affect the
Suture of their children's work, for example, by fostering
their children's interest in doing business. According to
Yusuf (2012: 34), "the family environment plays an
important role in fostering interest in entrepreneurship”
[11]. Parents who have a business will significantly
influence their children's ability to start a business.
Therefore, family encouragement is vital in children's
growth and development to make them successful
entrvepreneurs.

The family is often wherve the family business's values,
culture, and history arve passed down from generation to
generation. This creates a sense of ownership and
responsibility towards the business, encouraging children's
interest in preserving cultural heritage. Parents and older
Sfamily members also serve as role models who can motivate
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and inspive their children to continue the entrepreneurial
tradition. In addition, the family environment provides
opportunities for children to participate in business from an
early age, giving them real-life experiences that can develop
their intervest and understanding of business activities.
Furthermove, family support in the form of education,
mentorship, and training also contributes to equipping
childven with the skills needed to succeed in continuing the
business

Therefore, the family environment plays a vital role in
determining whether or not a child will continue the family
business. Factors within this environment can majorly
influence a child's decision. Firstly, the values and culture of
the family often form the foundation of ethics that will
influence how the child views the family business. Second,
the education and training provided in the family ts highly
relevant. Children who receive appropriate education and
training will be better prepared to manage the business.
Furthermore, seeing parents or other family members who
successfully run the family business can also be a
motivational factor. In addition, family business conditions
such as finances, reputation, and market development also
play a role in children's decision-making. Therefore, the
child's desires and intevests must be considered by parents
because some childven may have different interests and
talents and prefer to work outside the family business.

This study aims to determine the importance of
entrepreneurship education and the family environment in
fostering the next gemeration's intevest in continuing the
Jamily business. Therefore, this research is expected to be an
insight for rveaders, especially those who have a family
business, to continue the next generation to continue the
business.

38

RESEARCH METHODS

The research flow in this study is first to formulate the problem and determine what
theories are tested. Then, look for previous research journals to support the research of
thes article and determine what variables you want to test. Then, determine the research
method you want to use, both determining the sample, criteria, data analysis, and data
testing. This research method uses descriptive verification quantitative research methods.
This method is statistical data or numbers to test hypotheses that have been determined
to examine populations or samples that have been collected based on the philosophy of
positivism.[12]. Descriptive verification methods collect, process, analyge, and interpret
data to test statistical hypotheses to show the truth of existing facts and the relationship
between the variables studied. Data analysis in this study uses multiple linear regression
analysis to prove the extent of the relationship between the influence of entrepreneurship

RAAR
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education variables (X1) and the family environment (X2) on interest (Y). This data
analysis is used as "an effort to systematically search for and compile records of
observations, interviews, and others, to increase the rvesearcher's understanding of the
cases studied and present them as rvesults to others" [13]. Multiple linear regression
analysis is an association analysis that tests simultaneously the influence of two or more
independent variables on one variable depending on the scale interval Multiple linear
regression analysis is an association analysis that tests simultaneously the effect of two or
move independent variables on one dependent variable on an interval scale. [14]. The
object of this research ts UPI Tasikmalaya students who have a family business. The
population in this study amounted to 500 people. Researchers took a sample of 30 people.
The sampling technique used is simple random sampling, which takes samples from the
population without spectfic criteria and gives each individual population the same
opportunity without a particular stratum.[15]. The researcher collected the data using a
questionnatre to get information from the rvespondents. For the technique of testing the
validity of the questionnairve, this article uses validity, veliability, and classical
assumption tests that have passed, and there are no problems with the data. Then, to test
the hypothesis of the effect of X1 and X2 on y using multiple linear regression tests and
the coefficient of determination. The final stage of this rvesearch flow is to make
conclusions and suggestions from the research rvesults for those in need and help other
researchers to continue further research.

RESULTS AND DISCUSSION
Validity and Reability Test Results

The validity test (Noor, 2014: 19) is used to see the feasibility of the question items in the
questionnatre that can define a variable.[16]. After testing the validity of the variable
indicators of Entrepreneurship Education (X1), Family Environment (X2), and Interest
in Continuing the Family Business (Y), the results show that the indicators in the three
variables are valid because the significance value ts> 0.05. Meanwhile, the reliability test
on the Entrepreneurship Education variable (X1) obtained a Cronbach Alpha result of
0.925, the Family Environment variable (X2) of 0.909, and the interest in continuing the
Samily business (Y) of 0.920. Because the three variables have a Cronbach Alpha value
greater than the cutoff value of 0.6, it can be concluded that the two variables are reliable.
(Sugiyono, 2007) says Reliability calculations can only be done if the variables on the
questionnatre ave valid. Thus, you must calculate the validity before calculating the
reliability, so if the questions on the questionnaive arve invalid, there is no need to
continue with the reliability test. [17].

Classical Assumption Test

The tests for heteroscedasticity, multicollinearity, and normality make up the traditional
assumption test. The purpose of the normality test, according to Ghogali (2016), is to
determine if the distribution of an independent variable, the dependent variable, or both,
in a regression model is normal or abnormal..[18]. Based on the normality test using the
Kolmogorov-Smirnov test, a significant level value greater than 0.05 s obtained, namely
0.361, where this value is appropriate and the data distribution is normally distributed.
Ghozali (2016) states that the multicollinearity test looks for evidence of a
corvelationbetween independent variables or between independent variables and the
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regression model.In the multicollinearity test, it is found that the tolerance value of 0.316
is greater than 0.10, and the VIF value of 3.160 is more minor than 10.00, so it can be
concluded that in the regression model, there are no multicollinearity symptoms. Then,
the Heteroscedosity test shows that the sig value on X1 is 0.333 and X2 s 0.216, which
means the sig value is> 0.05. So, heteroscedasticity does not occur. According to (Ghozali,
2016), a good research model is that there is no heteroscedasticity.

Multiple Linear Regression Test Results

Table 3.2.1
Multiple Linear
Regression Test Results
Coefficient
Model Unstandarized Standardized
Cocfficients Cocfficients
B Std. Error | Beta t Sig
1. (Constant) .038 4.209 .009 993
Education (X1) 091 210 094 435 .667
Environment 721 223 697 3.236 .003
(X2)

Source: SPSS 26 data processing results (2023)

Based on the data in Table 3.1, the results of multiple linear regression equations can be
obtainedas follows:

Y =0.038 + 0.091X1 + 0.0721X2

1. The aforementioned multiple linear regression model equation demonstrates that the
constantvalue of 0.038 indicates that the desire to carry on the family firm will still
be established at 0.038 in the absence of entrepreneurship education and a supportive
Jamzly environment.

2. The regression value of 0.091X1 (Positive) means that if the entrepreneurship
education variable (X1 ) increases by 1 unit, assuming the family environment
variable (X2) is constant, then the interest in continuing the famzily business (Y) will
increase by 0.091 units.

3. The regression value of 0.072X2 (Positive) means that tf the family environment
variable (X2 ) increases by 1 unit, assuming the entrvepreneurship education variable
(X1 ) is constant, then the interest in continuing the family business (Y) will increase
by 0.072 unats.

4. Hypothesis testing 1 shows that there is no effect of entrepreneurship education (X1)
on 'Y, as the t value is 0.435 < t table 2.052 and the Sig value for the influence of X1
on Y is 0.667>0.05. As a result, H1 s rejected. Contrary to Adhitama's (2014)
research findings, which indicate that entrepreneurship knowledge and education
might influence an individual's desire to sustain a_family firm,.[19]. In the results of
his research, entrepreneurship education partially has a positive relationship to
interest in entrepreneurship and hypothesis testing, the Sig value for the effect of X2
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on Y s 0.003 <0.05 and the t value ts 3.236> t table 2.052 so that H2 is accepted
because of the influence of the family environment (X2) on Y. Suhartini's (2011) ,
which holds that the family environment influences the interest in carrying on the
Jamzily business, supports this. According to the findings of his study, there is a
partial positive correlation between entrepreneurial intevest and the familial
environment [20].

Table 3.2.2
F test count
ANOVA
Model Sum Of a
Squares
Mean Square f Sig,
1. Regression 541.949 2 270.975 20.531 .000b
Residual 356.351 27 13.198
Total 898.300 29

Source: SPSS 26 data processing results (2023)

Table 3.1.2 indicates that the computed f value is 20.931> 3.33, and the significance
value for the simultaneous influence of X1 and X2 on Y is 0.000 <0.05. Thus, H3 s
recognized, indicating that X1 and X2 are influencing Y at the same time.

Table 3.2.3
Determination Coefficient Test (R?
Model R R Square Adjusted R Std. Error of
Square the
Estimste
1 , 777 ,603 JI74 3,63293

Source: SPSS 26 data processing results (2023)

Based on Table 3.1.3, it can be seen that the coefficient of determination (R2 ) is found in
the R Square value of 0.603. This means that the effect of entrepreneurship education
variables (X1) and famzly environment (X2) on interest in continuing the family business
(Y) ts 0.603% or 60%, the rest ts explained by other variables not discussed in this study.

CONCLUSION AND RECOMMENDATION

From the rvesults of the research above, it is found that the effect of entrepreneurshep
education (X1) on interest in continuing the family business (Y) does not have a
significant effect. However, it has a positive influence on the interest of the next
generation in the family business. Entrepreneurship education helpsdevelop skills and
insights for the next generation to be able to prepare more mature to run a family
business. Family environment (X2) on interest in continuing the family business (Y)
has a significant influence.
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This explains that a positive and supportive family environment can foster the next
generation's intervest in continuing the family business, passing on values, and being
inspived by family members who arve successful in running a business for the next
generation. Therefore, the family environment is one of the essential aspects so that the
next generation can be more confident and continue in the footsteps of the previous
generation.

Although the role of entrepreneurship education is not so significant, the role of the two X
variables hasa role of 60%. 1t is hoped that there will be further research to examine other
variables to determine what variables affect the interest in continuing the famzily business.
And also conduct in-depth interviews with respondents to share information for
researchers and further research.

Acknowledgements

The researcher would like to thank the supervisor and all those involved in this research.
The contribution and support of all of you involved greatly improved the quality and
success of this rvesearch.

REFERENCES

[11 Muhtadin, “Principles of Family Business Management,” vol. 2, no. 1I, pp. S6—
62, 2022, [Online].
Available: https:/ /ejournal.an-nadwah.ac.id/index.php /Al-
amal/article/download/462/374/

21 A. Supriadi, “PwC: 95 Persen Perusahaan Indonesia Adalah Bisnis Keluarga,”
CNN Indonesia. [Online].
Available: https:/ / www.cnnindonesia.com/ekonomi/20141202100356-92-
15176 /pwc-95 -persen-perusahaan-indonesia-adalah-bisnis-keluarga

[31 S. 1. WAHJONO, “Model Kepemimpinan Situasional Pada Perusahaan Keluarga (
Kasus UKM di Sentra Industri Wedoro Sidoarjo ),” BISM.A (Bisnis dan Manajemen),
vol. 3, no. 1, p. 1, 2018, doz: 10.26740/ bisma.v3nl.p1-14.

[4] S. Kiki and 1. Aprillia, “Riset: 70 Persen Perusahaan Keluarga di Rl Tidak
Bertahan Hingga GenerasiKedua,” KOMPAS.com. [Online].
Available: https:/ /money.kompas.com/read/2022/04/18/1630005 26/ riset--70-
persen-perusahaan-keluarga-di-ri- tidak-bertahan-hingga-
generasi?page=allttgoogle_vignette

[51 H. Natalia, “Pengaruh Komitmen Dan Keharmonisan Keluarga Terhadap
Minat Penerus MelanjutkanBisnis Keluarga,” Performa, vol. 4, no. 2, pp. 315—323,
2020, doi: 10.3771J /jp.v4i2.1531.

(6] Slameto, Belajar dan faktor-faktor yang mempengarnhinya. jakarta: Jakarta : Rineka
Cipta, 2015. [Online]. Available:
https:/ /opac.perpusnas.go.id/DetailOpac.aspx?id=1046779

(71 Basrowi, Kewirausahaan untuk perguruan tinggi | Basrowi ; editor, Risman Sikumbang.

Bogor: Ghalialndonesia, 2011. [Online]. Available:
https:/ /opac.perpusnas.go.id/DetailOpac.aspx2id=800475

42

RAAR

Vol.4 No.1



REVIEW OF APPLIED ACCOUNTING RESEARCH, Vol.4, No.1, February 2024

81 S. Sumarno and G. Gimin, “Analisis Konseptual Teorvettk Pendidikan

43 Kewirausahaan Sebagai Solusi Dampak Era Industri 4.0 Dz Indonesia,” |. Pendidik.

Ekon. ]. Iim. llmn Pendidikan, Iimn Ekon. dan llmu Sos., vol. 13, no. 2, p. 1, 2019, doz:
10.19184/jpe.v13i2.12557.

[91 R. Budi, L. Dan, T. Wijaya, and S. Mdp, “Pengaruh Pendidikan Kewirausahaan
Terhadap Minat Berwivausaha Mahasiswa di STIE MDP, STMIK MDP, dan
STIE MUSL” Forum Bisnis Dan Kewirausahaan |. Iim. STIE MDP Hal -112, vol. 1, no.
2, pp. 112-119, 2012.

[10] P. E. D. Yants, “Pengaruh lingkungan keluargalerhadap Berwirausaha Siswa
Kelas XI Smk Negeri 1Singaraja,” Econ. Educ. Anal. ]., vol. 4, no. 1, p. 3, 2014.

[11] wahyu nur Cahyani, “PENGARUH MOTIVASI DAN LINGKUNGAN
KELUARGA TERHADAP MINAT BERWIRAUSAHA MAHASISWA
(StudiKasusPadaMahasiswaAngkatan 2012 Prodi ManajemenDakwah di
FakultasDakwahdanKomunikasi UIN SunanAmpel Surabaya),” 2016. [Online].
Available: https:/ /123dok.com/document /yr2I p283-pengaruh-motivast-
linglungan-berwirausaha-mahasiswa-mahasiswa-manajemen-komuntkasi. html

[12] Sugiyono, Metode penclitian fkuantitatif, kualitatif, dan R>D [ Sugiyono. Bandung:
Bandung: Alfabeta, 2021.

[13] I. A. Siregar, “Analisis Dan Interpretasi Data Kuantitatif,” AL ACRITY |. Educ.,
vol. 1, no. 2, pp. 39—48, 2021, doi: 10.52121 /alacrity.v1z2.2J.

[14] U. Nariwats, . Sarwono, D. Munandar, and B. M. Winarti, Metode Penclitian dalam
Implementasi Ragam Analisis. Ands, 2020. [Online]. Avatlable:
https:/ /books.google.co.id/books/about/Metode_Penelitian_dalam_Implementas
i_Rag. html?id=rVOME AAAQBA]&redir_esc=y

[15] A. Rahayu, “Simple Random Sampling,” Binus University. Accessed: Nov. 09, 2023.
[Online]. Available:  https:/ /binus.ac.id/malang/2022 /09 / simple-random-
sampling/#:~:text=Simple random sampling merupakan pengambilan,Sistem
Kocokan

[16] J. Noor, Analisis data penelitian ekonomi & manajemen | Juliansyah Noor. jakarta:

Grasindo, 2014. [Online]. Available:
https:/ /opac.perpusnas.go.id/DetailOpac.aspx2id=88305 2

[17] Sugiyano and A. Nuryanto, Statistika untuk Penclitian | Sugiyono, editor, Apri
Nuryanto. Bandung: Alfabeta, 2007. [Online].

Available: https:/ /opac.perpusnas.go.id/DetailOpac.aspx?id=5 09888

[18] Mulyono, “Analists Uji Asumsi Klasik,” Business School. Accessed: Nov. 16, 2023.
[Online]. Available: https:/ /bbs.binus.ac.id/management/2019/12/analisis-uji-

RAAR asumsi-klasik/

Vol.4No.1 |19 ADHITAMA, “Faktor-Faktor Yang Mempengaruhi Minat Berwirausaha (Studi
Kasus Mahasiswa Fakultas Ekonomika Dan Bisnis Undip, Semarang).,”
Universitas Diponegoro, 2014. [Online]. Available:



Cindi Ibrani, Muhammad Ikhwan, Puput Puji Lestari, Mira Nutfitriya, Azizah Fauziyah
(Vol.4 No.1 February, 2024)

http:/ [ eprints.undip.ac.id/44764/

[20] Suhartini, “Analisis Faktor-Faktor yang Mempengaruhi Minat Mahasiswa dalam
Berwiraswasta,” 2011, [Online]. Available: 44
https:/ /id.screbd.com/doc/263227730/ANALISIS-FAKTOR-FAKTOR-YANG-

MEMPENGARUHI-MINAT-MAHASISWA-DALAM-BERWIRASWASTA-
YATI-SUHARTINI-pdf

RAAR

Vol.4 No.1



